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BACKG RO UND AND EXPERIENCE

Lori Marcus is an Executive Advisor and the Directorship Prep Practice Leader with Crenshaw
Associates. With more than 30 years of broad-based marketing and general management experience,
she uses her business acumen to help her clients address the complex situations they face. She most
recently worked with the Kraft Precision Medicine Accelerator’s Direct-to-Patient Initiative at Harvard
Business School, where she was charged with bringing best in class direct-to-consumer practices to
the direct-to-patient arena.

Prior to working with HBS, Lori served as Interim Global Chief Marketing Officer for Peloton Interactive
in NYC. Before that, she was EVP, Chief Global Brand and Product Officer, at Keurig Green Mountain.
Previously, she was the SVP, Chief Marketing Officer of T he Children’s Place Retail Stores, after
spending 24 years with PepsiCo in marketing & general management positions of increasing
responsibility.

Lori serves on the Board of Directors of Primo Water (NYSE & T SX:  PRMW), Fresh Del Monte Produce
(NYSE: FDP) and 24 Hour Fitness, and previously Golub Corporation (d.b.a. Price Chopper
Supermarkets), Phunware, Inc. (NASDAQ: PHUN), DNA Diagnostics Center (DDC) and T alalay Global.
She also serves on the advisory board of several startups. She is member of the Board of Directors of
the Multiple Myeloma Research Foundation (MMRF) and a member of the Board of SHARE, a nonprofit
that supports, educates, and empowers women affected by women’s cancers.

Lori is also a featured keynote speaker and co-author of the book “You Should Smile More; How to
Dismantle Gender Bias in the Workplace.”

INDUS T RY/BUS INES S  S EG MENT  EXPERT IS E

Consumer Packaged Goods, Food & Beverage, Health & Fitness, Retail, Consumer T ech, Direct-to-
Consumer, e-Commerce
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FUNCT IO NAL EXPERT IS E

Marketing, General Management, Product Management

CO MPANIES  WO RKED FO R

Peloton Interactive, Keurig Green Mountain, T he Children’s Place, PepsiCo

EDUCAT IO N

BS Economics, Marketing Major, T he Wharton School of Business at the University of Pennsylvania

CERT IFICAT IO NS

ICF ACC credential. Neuro Leadership Institute’s Brain Based Coaching Conversations & Brain Based
Coaching Engagements. Center for Creative Leadership’s Creative Leadership Course, Leadership &
T he Corporate Athlete Program, HBS Marketing Strategy Program

S AMPLE CLIENT  LIS T

American Express, Colgate Palmolive, Mondelez, Newell Rubbermaid, Quest Diagnostics, AON

FUN FACT

Recently completed 1900th Peloton early morning (spin) ride.
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ABO UT  CRENS HAW AS S O CIAT ES

40 + years o f h elp in g c o mp an ies an d

exec u tives th rive.

Deliverin g to d ay, d evelo p in g fo r  to mo rro w.

We specialize in understanding to p talent – exclusively – and in pro m o ting their success.

We suppo rt clients who  are transitio ning, OnBo arding, being gro o m ed fo r new respo nsibility, building their

team  cultures, o r aspiring to  beco m e co rpo rate directo rs.
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